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HAVE AND FOLLOW
A MARKETING PLAN
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me rable goals.
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TO MARKETING SUCCESS

MEASURE, ASSESS AND IMPROVE

In today’s dgtlw rid, mea
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ADOPT PRDFESSIDNAIFU

Build your orga redibility
dgtm b gf y r buck.

BRIDGE THE GAP

BETWEEN
MARKETING
AND SALES

ORGS WITH ALIG MARKETING
TS HAVE 38% HI WIN RATES
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Marketing exists to enable sales, SO
stop playin gth bIm e game and joi
forces to demons trate success.

TAKE %
MORE
RISKS!

Marketing is changing,
so you should, too.

ON SALES
@

IMPROVE YOUR PHOTO
AND VIDEO LIBRARY

Quality visua
Bad visua

Is help sell your products.
Is make you look mom-and-pop.

KEEP LEARNING
AND EXPANDING

YOUR SKILLS

Inbound marketing
is key to driving leads.

RETIRE POWERPOINT
PERMANENTLY

Take advantage of new technology

to enhance your pitch.

KEEP YOUR WEBSITE
CURRENT AND FRESH

18%

OF CMOs THINK
CUSTOM CONTENT IS THE
FUTURE OF MARKETING.

and alig

CREATE A CONTENT
STRATEGY AND PLAN
(AND DEVELOP CONTENT)
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n all content with business goals.

GAIN TRUE
CUSTOMER

UNDERSTANDING

Know y ooooooooooo
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VALUE PROPOSITION...
WHAT'S YOURS?

;L 95%

™.  OF BUYERS CHOOSE
THE PROVIDER OFFERING
THE BEST CONTENT.
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AEROSPACE MARKETING

bdnaeros pace.com



